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User Requirements

Requirements (Cont.)
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User Requirements
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User Requirements

* New System
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User Requirements
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Fact-Finding Techniques
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Fact-Finding Techniques

Background Reading
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* Company Reports

* Organization Charts

* Policy manuals

* Job Descriptions

* Reports

* Documentation of Existing Systems

Fact-Finding Techniques
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Fact-Finding Techniques

* Observation
—uiunng: nsdunanisnl ilesinilerlsfiaiuss linasidieainAne

SN IGE TN
o o v o o A
— AINABIAINANITIUL AR
o P
* padezlainTuingluszuy
* pandmineadesluszuudisaniuniseinelslunimieu
* playaludafununlddudeyaiugrulunisiindsy@nsninlunig
ARANTILIUNTAIUAF AU L ELAUNNg sz L T

—aFdunmniraliunziuaniunisad sasialiil

* lasasnisdeyaideBuins

=l

A 9 Y N o o
M LN@ﬁl@x‘iﬂ’]iﬁli'ﬂ@@’ﬂﬂﬂmﬂ@mﬁ‘@umPiGlu@muﬂ’]im HELNEIUANURE

AULS Wdayaansaumatnudisiu

| v
. LfmmLﬂurﬁmﬁmmuﬂizLﬁuﬁmjmm“nmum@m@W’muﬁqLwirﬁmu
ALULIWNIT

Fact-Finding Techniques
* Observation [2]:
* dah
— Wutlsraunisfusniivin iganszuululaquiuinenueels
— lasudayandaaugneias

— ansnlinmageuAnugniasaasiayasisaumain lfainuvasau vald
TunisnasndesniiureszuaunisiuguLNILIUNIg

— lidayatiugruneanudsrdnsnineesssun uazdsrAvsninaesldseuy
Tuilaqiiu

¥ a

® YRLAE
— aunlitaulidunanisnl e1aazdftiRnuuwansnlianiaendu vinli
wys Ao =

Tl i ey aniiuag

— ddaunsnisnifesenduiney uarsesgnausuniuegng

Ay o cy a Ay ° A

— nsaiiggndananisaliieaiunislng vsadnelivinanumanas i wsenane-

a1 Az WiAwnmanisndfasauinlunisiaumig

= A oy a R
— a19azNTMNIALNLANUATEITHUANAY WINNIVBNNULIDIAIULYAAR

Fact-Finding Techniques

* Document Sampling
— il e
o iedumdayaasaumanteylussuniaqiiu azlsde input uaz output vecus
AZULIUNITNNINNY
. Lﬁﬂﬁmm?w%uu@mmaﬁLﬁ'mﬁuﬂ?mm transactions luszuy wazgtluuuves
ﬁ@ﬂﬁyﬁlﬁmﬁulmzuu
— lnansiiazgusioatng ansazlauiann
o wnansiduntesilan
o anansiiduresuiinniufindeyauda azlddnzasdaya gluuenans
uazdRyaN 1A iR
* wihaasine) luszuuiaqiiu 3
— A gqusnatenatsiuaziuantunisd asellil
o Uilevanudnladeyassaunaiandu

5 o = Ad 9 o o9 °
° 1°]1L3J'ﬂ?$uuuﬂ’1iﬂﬁxmammlmf;lfmﬂ\mum’ﬂgammumﬂ
9 A o a v a LA A
. IﬂLmammﬁmamm%wmwmmg‘q BANNTDANELENAN AT LT ANl

n13sANNsiudaRaAnana

Fact-Finding Techniques

* Document Sampling [2]
* dan

— g uiususndeyaimaiFunn

— g usudumndnsniaindaianain
o dalds

— ldpeenfutlsvlamilunsdinssuuinaaeuuagias-




Agate

Campaign Summary

Date 23rd February 2002
Client Yellow Partridge
o . Park Road Workshops
L] BIAENLANANT Jewellery Quarter

Birmingham B2 3DT
U.K.

Campaign Spring Collection 2002

Billing GBP £
Currency

Item | Curr | Amnunt| I!aln| Billing amount

Advert preparation: GBP 15,000.00 1 15,000.00
photography, artwork, %

layout etc.

Placement French EUR 6 500,00 1.s81 4,037.27
Vogue €

Placement Portuguese EUR 5 500,00 1.61 3,416.15
Vogue €

Placement US Vogue uso 17,000.00 1.44 11,805.56

Total 34,258.98

This is not a VAT Invoice. A detailed VAT Invoice will be
provided separately.

Figure 6.1 Sample document from the AGATE case study.
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User Involvement
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S.a.s.?..sf.qfii.?.’f.amals The section that follows applies to what has been covered in this chapter so far to the case Requirements Capture
study.
One of the first tasks in fact finding is to draw up a plan that outlines what information
is being sought, which techniques will be used, who is involved and how long the fact
finding will take. A draft plan for fact finding at Agate is shown below. The jobs of the

subjects are those shown in Figure A1.1 in the Agate case study.

Obljective Technique Subject(s) Time
commitment

To get background on the company Background Company reports, 0.5 day

and the advertising industry reading trade journals

To establish business objectives. Interview Two directors 2 x 1 hour

Agree likely scope of new system. each

Check out involvernent of
non-UK offices

To gain understanding of roles of Interview Department heads 2 x 1 hour
each department. Check out line (only 1 account each
management and team structure manager)

in the Creative Department.
To agree likely interviewees

among staff
To find out how the core Interview 1 account manager 1.5 hours
business operates 1 graphic designer each

1 copy wiriter

1 editor
To follow up development of Observation 2 creative staff 0.5 day each
business understanding
To determine role of support/admin Interview 2 admin staff 1.5 hours each
staff and relationship to core business (based on

experience with

the company)
To establish what records and Interview/ Filing clerk 2 x1 hour
resources are kept document sampling Resource librarian each

To determine what use is made of Interview Computer manager 2 x 1 hour
current computer system.

To determine functionality of

current system

To establish additional requirements Interview 2 account managers 3 x 1 hour
for new system 3 staff from Creative each
Department
To establish accounting Interview Accountant 1.5 hours
requirements for new system Credit controller each
1 purchasing
assistant

1 accounts clerk

Documenting Requirements
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Figure 6.3 Activity diagram to show the activities involved in capturing reguirements.




Use Cases
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Figure 6.5 The notation of the use case diagram.

Use Cases
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Figure 6.11 Prototype interface for the Find campaign use case. Figure 6.12 Revised prototype interface for the Find campaign use case.
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Figure 6.13 Prototype storyboard.
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Practice

Agate Ltd Case Study

Introduction To Agate

Agate is an advertising agency in Birmingham,
UK.

They now employ about 50 staffs at their
office in Birmingham and more than 100 at
seven offices around the world.

It now has clients across a wide range of
manufacturing and service industries.

Introduction To Agate

* Arecord is kept of each client company and

each client company has one person who is
the contact person. insdnifivdeyagndn gnAnusias

a o = dl a ! v
U?HVI@$NMF’]®@W@’WNW?GW@W@1®

e Contact person’s name and contact details are

kept in the client record.
« Agate nominates (usissa) a member of staff to
be the contact for each client.

Notes from the meeting

Clients have advertising campaigns and a
record is kept of every campaign.

One member of Agate’s staff manages each
campaign.

Staff may be working on more than one
project at a time.

For each project they work on, they are
answerable (meuA1nuls) to the manager of that

project.




Notes from the meeting

+ When a campaign starts: ieduuesdy (campaign)

— The manager estimates the likely cost and agrees with
the client. fannisazisziiuanldans uazidudeannassaniuiugnen

— Afinish date may be set for a campaign at any
time,and may be changed. Anmsnwuaduaugauaniloy uws

anaaziniailasunlasle

* When the campaign is completed:

— An actual completion date and the actual cost are
recorded. Wauanulydugn azlinnstiunniunaugaas uas

A ldaneas
* When the client pays:

— The payment date is recorded. \ognaninszRiu azsiasiingg
Tuiindeyaineaiunisins Ruaesgnan

Notes from the meeting

e Each campaign includes one or more adverts.
wiazuaninydsznaumag 1 vive yanalusnin

* There are several types of adverts. iszinnans
Tasroun
— Newspaper adverts
— Magazine adverts
— Internet adverts
— TV adverts
— Radio Adverts

Notes from the meeting

* Puchasing assistants are responsible for buying
space in newspapers and magazines and so on.
et nednaasnrin lunismeun lu e Tumiisdenu uay
Umneiang

* The actual cost of a campaign is calculated from
a range of information such as; anldaelunsiazunniiloy
QNAWIRIAIN

— Cost of staff time

— Cost of studio time and actors
— Cost of copyright material

— Cost of space in newspapers

Summary of Requirements

- T? record names, address and contact details for each
client.

— To record the details of each client including the title of the
campaign, planned start and finish start dates...

— To record payments for campaign

— To record which staff is assigned to which client

— To record which staff are working on which campaigns,
including managers.

— To schedule the dates when adverts will be run.

— To calculate the annual bonus for all staff.

— To enable data about clients, campaigns, adverts and staff
to be shared between offices.

— To allow the system to be modified to work in different
languages.




